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regional  ad.  dir.,  2650  N.  Military  Trail,  Suite  219,  Boca 
Raton,  FL  33431,  (407)  9980469;  Fox:  (407)  9980462. 
Marie  Hudson,  regional  ad.  dir.,  2107  Weikwo  Oob  Drive, 
Apopka,  FL  32703,  (407)  880-2048;  Fox:  (407)  880-2089. 

SOUTH/SOUIHWEST 

Alkmla  Newton  B.  Collinson  III,  Lorry  Mischik,  CoRinson  & 
Company,  Inc.,  4315  Cowan  Rd.,  Tucker,  GA  30084,  (404) 
939-8391;  Fax:  (404)  939-5096. 

CANADA 

Toronto  Garry  Power,  V.P.,  Penny  Dickwson,  Alex  Kinninrttont, 
Linda  Gosbee,  Cyndy  Fleming,  Americon  Publishers 
Representatives  Ltd.,  41  Britain  St.,  #303,  Toronto,  Ontario., 

M5A  1R7,  (416)  363-1388;  Fax:  (416)  363-2889. 

MEXICO 

Mexico  Chy  Lourdes  Berho,  Globe  Medio  Latin  America, 

Amores  707  Dep.  201 ,  Col  del  Valb,  Mexico,  D.F.  01 1-525- 
536-5690;  Fox:  01 1-525-5363577. 

SOUTH  AMERICA 

Rio  de  Janeiro  Charbs  Stratton,  president,  Jilco  Representacoes 
Lida.,  Avenida  Franklin  Roosevelt,  39  S/1314  Rio  de  Janeiro, 
Brozil,  phone:  2204027;Fax:  5521  2202914. 

EUROPE 

London  Anthony  Turner,  managing  director.  The  Colin  Turner 
Group,  City  Cbisters,  188196  Old  Street,  London,  Engbnd, 
ECIV9BX,  phone:  \U7]  14905551;  Fax:  (447)  1490-2271. 
GemKMiy  William  LaVioblle,  The  Compass  Group, 
Ringnaijersirasse  18,  8755  AlsenouHorslein,  Germany,  (49) 
6023-30461;  Fax.  (49)  6023  8995. 

ASIA/PACnC 

Bmigkok  Kris  Gomeze,  AXartin  Clinch  &  Associates,  Room  901, 
One  Pacific  Place,  140  Sukhumvit  Rd.,  10110  Thailond,  662- 
254-5992;  Fax:  662-254-5994  Bombay  Jawed  Shaikh,  Right 
Media  Ties  Lid.,  Pontdry  House.  3rd  Floor,  8  Maruti  Cross  Lane, 
Fort  Bombay  400  00 1 ,  India,  9 1  -22262-0854;  Fox:  9 1 -2226 1  - 
0505.  Hong  Kong  John  Byrne,  Martin  Clinch  &  Associates,  Ltd., 
1 9/F  Chung  Nam  Bldg.,  1  Lockhart  Road,  (852)  6273525;  Fox: 
(852)  5-8613596.  Jakarta  Arie  Prayitno,  Martin  Clinch  & 
Associates,  Gateway  Bldg.,  4lh  Floor,  Jl.  Letjen  S.  Parman  Kav 
91,  Slipi,  1 1420  Indonesia,  62-21-5667683;  Fox:  62-21-566 
7685.  Kiioia  Lumpur  Cathy  Chan,  Martin  Clinch  &  Associates, 
Suite  15.02,  John  Punchak,  M250  Malaysio,  603-230-9393; 
Fax:  6082309397.  Manila  Mary  Jean  Chua,  AXortin  Clinch  & 
Associates,  6/F  Filipino  Merchants  Bldg.,  Legospi  ViHoge,  Makati, 
Philippines  632-817-3280;  Fax:  632-8173302.  Sooul  H.S.  lee, 
UACO,  Room  1201,  Choyang  Bldg.,  5010  ChungmuRo  2-Go, 
JungKSu,  100012  Koreo,  822-2783131;  Fox:  822-274-1717. 
Singapore  Simon  Mortin,  Martin  Clinch  &  Associates,  49 
Beach  Rood,  #03-04  Hexagon  House,  Singapore  0718,  (65) 
3382774,  Fox:  (65)  3387369.  South  Podfic  Sydney  Geoff 
Crofts,  Geoff  Crofts  &  Assoc.,  Ste.  2,  19  Babboge  Rd.,  Rosevilb 
Chose  2069,  Austrolia,  (612)  417-6759;  Fax:  (612)  417-5435. 
Toiwwi  Janet  Tsoo,  mgr.,  Martin  Clinch  &  Associates  148 
Chung  Hsioo  E.  Rd.,  Room  1 106  Section  4,  Taipei,  10646, 

(886)  2-7786105;  Fox:  (886)  2-7786107.  Tokyo  Kolsunori 
Toyoda,  president,  Toyoda  Intemotionol  Sobs,  Inc.,  817, 8 
Chome,  Kudon,  Miniami,  ChiyodoKu,  (813)  326S1981; 

Fox:  (813)  32681720. 
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